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On April 17, 2009 a press release was broadcast concerning a newly implemented weight restriction instated by United Airlines as a policy forcing overweight/obese passengers to pay added airfare due to their weight/size if they were unable to lower the arm rest of their assigned seat on a flight (Sugarman, 2009). On February 13, 2010 Hollywood director Kevin Smith was kicked off a Southwest Airlines plane at Oakland International Airport allegedly because the captain deemed Smith's obesity a "safety risk" to other passengers (Lee, 2010). Incidentally, Smith’s experience has continued to generate headlines, with the media dubbing his situation as “Fatgate,” challenging individual ideologies concerning how to address weight discourses in the transportation and public relations sectors (Ronzoni, 2010). In lieu of this widely-publicized, socially-sanctioned bigotry, individuals all over the world have voiced their outrage in regards to such a blatant form of weight discrimination. Yet, the marginalization, stigmatization, and discrimination of individuals who are obese is definitely not a new social practice. One of the primary competing messages in US national news coverage is the emphasis of obesity as a problem of personal responsibility, a garden-variety character flaw, pointing to individualistic solutions rather than larger environmental, food industry, or societal changes (Andreyeva, Puhl, & Brownell, 2008; Pollan, 2006). 
The view that obesity stems from personal choice remains tacit. Messages reinforcing the notion of personal responsibility for weight gain are also evident from the diet industry, which relies on framing obesity as a self-inflicted problem requiring individual solutions through various weight loss products. Similarly, many individuals within the medical community and abroad posit that the stigma of obesity is not a disease, but a lifestyle preference.  With that said, the idea that individuals who are obese should be protected under anti-discrimination laws is most often met with derision therefore we must consider critiquing these messages rhetorically because weight cannot be studied with a deterministic lens; it must be framed within a dialectical structure of what it is not (Anderson, 1996; Kirkland, 2008). Whether an academic or a nonintellectual, there is no authentic, credible space where the oppression associated with obesity can be spoken about without some sort of intolerance; therefore it is difficult to begin formulating a theory rhetorically or in association with communication studies/obesity studies (Young, 2005). Yet, given these assumptions, there is a clear humanistic obligation to press forward.
Accordingly, the above notions of the current status quo related to the unfair treatment of individuals of size have become the main premise for the founding of many organizations and groups associated with the Fat Acceptance Movement. For these reasons, from a human rights perspective, I would like to address the current conflicting rhetorical standpoints regarding melodrama, containment, and the “us versus them” dichotomy of weight discourse as they are addressed by fat rights activists within the blogosphere and amongst various alternative media sources. Specifically, I plan to examine the recent developments of size/weight discrimination as they have been written about by various individuals of size who speak out against them. Alongside these texts, I intend to investigate the policies established by Southwest Airlines, United Airlines, and Alaska Airlines within the past few years/months that have developed and served in prolonging blatant discriminatory actions against individuals of size. I think that it is necessary to further investigate what the media has included, what the airlines argue, and to also address the rhetorical contributions of the National Association to Advance Fat Acceptance (NAAFA), the Association for Size Diversity and Health (ASDAH), and the International Size Acceptance Association (ISAA.) 

Thus, it is definitely important to examine melodrama
, containment
, and the us versus them dichotomy
 of weight discourses in relation to the wide body of literature pertaining to rhetorical criticism because it will further our knowledge concerning obesity discrimination, marginalization, and stigmatization while also recognizing that obesity is fluid. Consequently, I hope to shed some light on the origination of the aforementioned airline weight restriction policies and then continue with an analysis of the rhetorical framework, drawing on social movement, structural violence, and peace-building models when taking into consideration this specific online context. This essay will serve to accomplish that agenda first by offering a review of literature, then by addressing various airline policies, blogs, and fat rights organizations missions, and finally by addressing the following: a) melodrama as it is utilized rhetorically by interlocutors of the topic, b) the us versus them dichotomy in relation to current weight discourse, c) the issue of containment as it applies to the individual airline policies, blogs, and fat rights organizations missions, and d) the role of reframing/rehumanization that should occur through the use of alternative media by the fat acceptance movement to advocate constructive peace-building initiatives.
Review of Literature

Obesity, Fatness, and People of Size
As rhetoricians we must be concerned with the axioms that academics prescribe to our research as well as the critical aspects involved in our work. Because “obesity” is such a powerful, dangerous, slippery word, concept, ideograph, and discourse, eluding many of the most recent political, social, and cultural movements, it warrants an explanation for its use within this essay. Social constructionist thought assists in framing our understanding of obese bodies as social and cultural processes in progress (e.g. between gaining and losing weight, normal and abnormal, health and disease, acceptable and unacceptable, notion of self, self-perception, other-perception, deviance, acceptance, denial, misrepresentation, etc.) Furthermore, in recognizing the historical practices concerning obesity, the preferences of smaller body images in the media, the partiality of sexual content in the media, the general allegations of ineptitude amongst individuals of size, the likelihood for weight stereotyping, body mass index (BMI) labeling, the dominance of medicinal discourse upon the etymological definition of obesity, and the contributions by international organizations such as the World Health Organization and the Centers for Disease Control, etc. we can begin to theorize as to how all have become prominent aspects of the operationalization of obesity. To properly utilize the term obese within academic writings is to concede that it is “a complex occurrence caused by the interaction of genetic, cultural, socioeconomic, racial, behavioral, physiologic, performative, metabolic, cellular, and molecular influences” (Montague, 2003). Weight varies over a lifetime with contingencies such as caloric intake, dietary trends, medications, pregnancy, illnesses, and injuries; its meanings change with racialization, sexualization, and gendering; and its probability varies geographically/regionally.
Similar to the intricate operationalization of obesity, proponents of the Fat Acceptance Movement, as well as feminist, sociological, cultural, queer studies, and fat studies scholars have assigned rhetorical meanings to “fat” and/or “fatness” that are also dubious. According to Hill (2006), the study of fat has emerged as a small but growing interdisciplinary field in universities across the country, yet at present it seems that it is a discipline that is dominatingly researched by a body of hard science researchers solely concerned with the concept of morbid obesity as a health construct or, conversely, by lesbian researchers with a feminist axe to grind. Many of the terms and phraseologies associated with fat studies are very similar to those adopted by the Gay Rights Movement (e.g. “coming out” as fat is similar to “coming out of the closet” if one is homosexual.) In reclaiming the term fat as a badge of defiance in the same way that many gays/lesbians associate with terms like "queer" and/or “dyke" (Hill, 2006), fat activists do indeed evoke a sense of empowerment or regained ethos, yet researchers that support the general ideology of fat studies as being an offshoot of queer studies unfairly brand the individuals associated with their work. Many individuals of size do not identify with the terms obese or fat, nor do they all agree with the mindset that it is a dominating characteristic of their persona. Certainly, fat is a feminist issue, however not quite the same matter Suzie Orbach (1978) identified in the late 1970s. Currently individuals of size confront less distinct boundaries between themselves and the media. Today, overweight/obese bodies, regardless of the shape and size, are the medium of the message (Hood, 2005).

Therefore, to move beyond overarching labels such as obese or fat, I describe people (myself included) that display an amount of weight that mainstream society deems "excessive" as "individuals who are overweight/obese" and/or “persons of size” (and will do so within this writing) because these phrases allow for our acknowledgement of a person’s individuality as the primary aspect of who they are. The key aspects to this change of phrasing are the inclusion of agency and sentience (Black, 2003). By first indicating that any person displaying extra weight is an individual it signifies that that person should not be objectified by her/his body or size, that a human being must foremost possess the right to be a person without a signifier such as fat or obese before her/his name, and that this is an innate, ontological right common to all people. Consequently, I find that none of the terms associated with weight are comprehensible, nor are they politically correct. Every label implies otherness (after all, we are all human beings) yet it is a necessary, rhetorical move to address individuals of size with a more humanizing tone.

Current Weight Discourses

As established above, a complex combination of meaning is associated with words such as fat and obese. Talk about weight in contemporary US popular culture is dominated among elites and in the mainstream media: obesity as unhealthy, obesity as costly, obesity as driving increased rates of diabetes, cancer, and heart disease. Medical researchers, physicians’ organizations, the food industry, and state agencies have organized for decades around the notion that obesity is a medical problem; holding conferences, publishing standards, classifying it as a disease, researching treatments, assigning labels/measures, and developing an increasingly-influential institutional/hegemonic power structure with funds from major pharmaceutical companies. Similarly, as is the case with the vilification of weight in current social discourse, the mass media are perhaps the most influential and heterogeneous set of nongovernmental actors that function as key conduits to both informal and formal discourses and imaginaries within the spaces of obesity politics (Castree, 2006).Consequently, the stigmatization of individuals of size is both a pervasive and constitutive ideology of contemporary Western thought. 

As is the familiar practice, when a person of size or difference is stigmatized it may also lead to their discrimination in both the public and private spheres. To be clear, discrimination is the unfair treatment of one person or group usually because of prejudice about race, ethnicity, age, religion, or gender (Wood, 2007). Obesity discrimination is another, often overlooked, form of intolerance that is becoming more apparent with the rise of the “epidemic” ideology within American culture. The notion of obesity discrimination has spread in tandem with the obesity epidemic across America and among all population groups. Understood by many researchers of the topic that negative weight discourse is common in American society and escalating at disturbing rates, the prevalence of obesity discrimination has increased from 7% in 1995–1996 to 12% in 2004–2006, affecting all population groups but the elderly (Andreyeva et. al, 2008). Reported relatively close to rates of race and age discrimination, obesity discrimination has been well-documented in three areas: education, health care, and employment (Wanzer & Frymier, 1999). Virtually no legal or social sanctions against obesity discrimination exist except in Michigan where, in 1976, the state addressed obesity discrimination law by way of the Elliott-Larsen Civil Rights Act which was amended in terms of employment. 
As we know, the ideal of “rights” for all is a topos that often invents the rhetoric of many social movements, and coincidently, conversations regarding fat rights began to surface more so within the mainstream in the early 1990s whereas weight discrimination cases started becoming more pursuable (Black, 2003). For example, in 1993 Bonnie Cook, who was denied state employment solely because of her weight, was victorious in her case against the state of Rhode Island. A federal appeals court concluded: "In a society that all too often confuses 'slim' with 'beautiful' or 'good,' morbid obesity can present formidable barriers to employment" (Cook v. State of Rhode Island, 1993). This case exemplifies the rhetorical turn in the reevaluation of obesity discrimination, bolstering the case for supporters of the Fat Acceptance Movement and for those concerned with its legitimacy within the public sphere. 
Unfortunately though, for most rhetorical scholars this terrain is customarily uncharted (Campos, 2004). We should be entering the fray, asking provocative questions, contributing various theoretical frameworks that analyze weight discourse, thus challenging the status quo, but little research has been offered with the intent to provoke social change. With the dominant “fault-based” paradigm concerning obesity, critical communication scholars should address and/or admonish such a standard in which the greater part of the general public are positioned within a social order and ranked below individuals of “normal” physique. This is my intent by examining the following airline policies, blogs, and fat rights organizations missions associated with obesity and the us versus them dichotomy.

Context/History of Rhetorical Artifacts
To investigate the policies established by Southwest Airlines, United Airlines, and Alaska Airlines (See Appendix A) within the past twenty-nine years
 that have developed and served in prolonging blatant discriminatory actions against individuals who are obese, I think that it is also necessary to further investigate what fat rights organizations (e.g. NAAFA, ASDAH, and ISAA) assert (See Appendix B), what the media has argued, and what writers in the fat acceptance blogosphere have contended in terms of obesity. Examining various representations and texts will provide us opportunities to interrogate how particular narratives are translated, and how they make (in)visible certain discourses such as weight (Boykoff, 2008). The following will offer a contextual/historical account of the airline policies, blogs, and fat rights organizations missions that will be examined in the subsequent analysis.

Three of the major airline carriers in the US: Southwest Airlines, United Airlines, and Alaska Airlines have all adopted policies fairly recently (See Appendix A), even though there is some ambiguity as to when the policies have been publicized and how public they are. As many travelers know, federal safety regulations require all airline passengers to use a seatbelt and the average seat in economy class on a plane is 17 1/4 inches across between armrests (Miller, 2002). This can be considered constrictive and/or uncomfortable to many passengers of size. Many of the airline policies like these come into play when a larger passenger cannot lower the armrests, cannot close the seatbelt even with an extender, and when seats next to that passenger are full.

Southwest has enforced their weight policy since 1980, requiring individuals who are overweight/obese to pay for an extra seat, whereas other carriers use a case-by-case approach. Similarly, United Airlines (as a case in point of many other carriers) requires passengers of size who cannot fit in a seat to pay for a second one when there is no other way to accommodate their size. Robin Urbanski, a United Airlines spokeswoman, posited that the company’s policy charges coach-class passengers of size for a second seat or for upgrading to a larger seat in business or first class (Adams, 2009). United will then offer a second seat on a less-crowded, later flight at the same price paid for the original seat and waive the fee for changing flights. If a flight is full, Alaska Airlines offers a larger passenger the option of buying a second seat on the next available flight at the lowest fare available, which may not be as cheap as the passenger paid for the first seat. In these types of cases flight attendants will first see whether there are two empty seats together in the same cabin on that flight. If not, the gate agent will talk privately with the passenger. Passengers who refuse to comply with these policies will not be allowed to fly. Clearly these policies are met with disapproval by many of the passengers but they do not change. For instance, Southwest Airlines came under fire in 2002 by strictly enforcing their guidelines, but the policy still stands. Southwest's public relations department spokeswoman Beth Harbin told the Associated Press: "We sell seats, and if you consume more than one seat, you have to buy more than one seat. That’s it" (Adams, 2009). 

Simultaneously, rhetors within various circles began forming groups that spoke out against the inequitable tone of airline policies and other sizist messages in the media. Many fat rights organizations (e.g. NAAFA, ASDAH, and ISAA) have instituted their own policies and missions (See Appendix B.) Beginning the late 1960s on the heels of the second wave feminist movement, organizations like NAAFA, ASDAH, and ISAA hold fast to the ideology that some people are just bigger and no less deserving of the same rights as mainstream society. All fat rights organizations promote awareness of fat issues by holding national conventions/meetings, publishing websites, raising funds, distributing press releases, lobbying congressional leaders, volunteering, and staging image events such as plus-size fashion show and “fat-ins.” For instance, NAAFA, celebrating its 40th anniversary of establishment, is an all-volunteer group, and is comprised of over 11,000 members nationwide. NAAFA, ASDAH, and ISAA all have differing approaches to engaging the public in terms of fat rights: from the nonchalant rally to more confrontational/radical protests and/or demonstrations (Fletcher, 2009). 

In response to airline policies and other mediated messages constituting weight as deviant and/or objectionable in terms of economical gains, fat rights organizations such as NAAFA, ASDAH, and ISAA (and bloggers alike) have begun to address the notion of obesity many times synchronically with other groups and with fervent opinions regarding fat rights. There are many deliberate connections between fat rights organizations and individual bloggers who identify as overweight/obese, and there exists an intricate network online of overlapping writings pertinent to the topic. Where national and international non-profit organizations fall short in displaying unique narratives, personal photos, videos, and writings (perhaps because this type of propagation of images and/or content is frowned upon when describing obesity discrimination), other forms of alternative media serve to bridge this gap. Currently there are daily online publications within the blogosphere that also speak to and uphold the underlying ideology of the fat acceptance movement (e.g. online zines and other forms of alternative online media.) 
In the last few years, the number of fat acceptance blogs has increased substantially and many books on the subject have also been published (Harding & Kirby, 2009). Paul McAleer’s Big Fat Blog was established in 2000 as one of the first blogs regarding fat acceptance. Others have been started and abandoned, and still others have promoted body positivity as a general concept yet also highlighted/discussed weight loss. Some feminist and cultural criticism blogs touched upon fat acceptance, but it was never their primary focus. So into that void came The Rotund (2009) and Shapely Prose (2009)—and then dozens and dozens of other blogs. Harding &Kirby (2009, p. 183) posited that 2007 was the “year of the fat blog, but some sort of internet tipping point was achieved, and poof! The fat-o-sphere was born.”

Arguably so, the best thing about the fat acceptance blogosphere has been the sense of community that it can create online (Harding & Kirby, 2009). The majority of the blogs encourage readers to comment and discuss weight as a point of commonality and shared experience. Most of the content has been uploaded by various people (although media corporations and various other organizations offer some of their material via the same websites) thereby signifying autonomy of the individual contributors, as well as establishing active relationships between “actors who interact, communicate, influence each other, negotiate, and make decisions” (Atton, 2002, p. 82). Fat acceptance blogs include: Marilyn Wann's Fat!So? (1998), Nomy Lamm's (2009) I'm So Fucking Beautiful, Charlotte Cooper’s (2009) Obesity Time Bomb, Joy Nash’s (2009) The Fat Rant, Sarah Baker’s (2009) Fat Activist Network, an online community for bloggers entitled No Lose (2009), and other collective sites. Many bloggers and readers alike have found a social circle within the fat acceptance blogosphere that indicates proponents of the movement are working toward a common experience and shared discourse that probably would not be possible without an alternative media sources such as online blogging.

Analysis
The above context and history of the rhetorical artifacts associated with the fat acceptance movement should elucidate a clear connection between obesity narratives and the imminent success or failure of the fat acceptance movement. James R. Andrews (1973, p. 198) posited that social movements create a rhetorical legacy in which “the strategies [a movement] employs, the values it embodies, the heroes and villains that it creates, form some part of the historical-cultural heritage and may prove an important source of invention for future spokespersons and/or further causes.” In the case of the fat acceptance movement, we see these elements occurring simultaneously in the present rhetorical situation. 

The future of the fat acceptance movement depends upon the calculated rhetorical strategies that are currently employed by institutions such as the various airlines, the fat acceptance organizations, and the individual rhetors/proponents of fat rights within the blogosphere. Accordingly, we must consider the existing stratagems that lie beneath the messages associated with the rhetorics of these entities. The following analysis of the rhetorical artifacts will examine the influence of melodrama upon fat rights narratives and how they serve in constituting and/or supporting the disparaging treatment of people of size. Moreover, it will address containment and the us versus them dichotomy within general weight discourse. Finally, the analysis will address how the texts support the notion of cultural containment due in part by the prevalence of alternative media use within the fat acceptance movement.

Melodrama
According to Schwarze (2006, p. 241): “The realm of melodrama is the realm of competition and rivalry, and therefore melodrama often constitutes ‘the special conflicts produced by public situations: this or that group fights to compel a community or nation to adopt a program or pattern of life.’ In this light, melodrama would seem to be a useful resource for scholars wishing to understand the dynamics of public controversy concerning human rights.” Because melodrama is the most rhetorical mode of narrative, we see that it is an integral ingredient to the messages implied by all three artifacts (e.g. the airline policies, the fat acceptance organizations, and the fat acceptance bloggers.)  

This is the starting point by which it is necessary to address the rhetorical strategies employed by the various rhetorics of the supporters of the fat acceptance movement and their adversaries (entities such as the airlines mentioned above.) We see that there is a line drawn between who may board a flight at a regular rate and who must pay extra due to their size. This line is translatable in all social situations and we know that the sensationalized (and at times exaggerated) tone of the obesity conflict can become overtly divided. Indeed, the underlying melodramatic tone of the airline policies, blogs, and fat rights organizations missions creates a polarizing effect and “draws sharp distinctions between opposing forces, making resolutions difficult to negotiate; it personalizes problems, deflecting attention from systemic issues; it invites simple solutions, denying the complexity of controversial situations; and finally, it blinds us to the capacity for change among others and failure among ourselves” (Schwarze, 2006, p. 241) By pitting individuals of size against corporations and/or airlines, we also create a conflict between individuals of size and “regular” size individuals forcing parties to abhor sitting next to an “obtrusive” body, finding that the current rhetorical climate surrounding the fat acceptance movement is one of hostility, opposition, and rivalry. 

The airline policies, blogs, and fat rights organizations missions associated with both sides of the fat acceptance movement signify and market a level of antagonism that serve to display staged image events (although they occur online) contesting the current hegemonic discourse concerning body image and obesity discrimination. DeLuca’s (1999) fundamental argument concerning image events and how social protest rhetoric constitutes an identity for the groups associated with a movement carries through in terms of the fat acceptance movement because the main ideology of fat acceptance is continuously contested and dramatized via a mixture of alternative media sources. We find that the heteronormative standards associated with the healthy body image ideograph are challenged by various thought-provoking symbols/images (e.g. online videos, performances, and blogs that display photos associated with the aforementioned examples.) Indeed, as Warnick (2007, p. 94) posited: “The open, malleable structure of website production enables site authors to invite users to submit their own parodic material” and in turn serves to promote a level of interactivity and performativity that is vital to the fat acceptance movement’s rhetorical positioning as melodramatic.

The rhetoric of the media in the fat-o-sphere is predominantly persuasive and seductive; humorous and satirical. There is a definite sense of anti-authoritarian ethos that is invoked when navigating fat acceptance blogs; whereas many of these alternative media forms also imply a sort of “funky” activism. Fat activism blogs are in alignment with a specific typology discussed by Atton (2002) when addressing alternative media: content, form, reprographic innovations/adaptations, distributive use, and transformative power are all classified as influential components to what fat activism blogs should accomplish. Caldwell (2003) also argued for several possibilities for alternative media production including: notions of self-representation, hybridity, poaching and appropriation, lay image-making, and participatory community projects. In alignment with the theoretical assumptions of alternative media use, Marilyn Wann’s (1998) FAT!SO? blog has a bright blue and hot pink web design with a sexy cartoon representation of a large woman, suggestive of an animated, fleshy naughtiness. Despite this, Wann’s serious agenda is to situate herself as a necessary voice against ‘‘fat-phobia’’ and self-hatred. Her solution to the impasse between the woman of size and normative body image was/is simple: to persuade the public to reevaluate the us versus them dichotomy and to consider an environment of solidarity (Murray, 2005).

Us versus Them
Humans employ various rhetorical strategies that elevate their status as superior while denigrating the status of others. Similar to this idea, in looking at the particular melodramatic divergence between fat rights activists, the airlines, the mass media, the blogosphere, and various fat acceptance organizations, we can find that one rhetorical strategy is arguably the most prominent amongst the discourse surrounding the rights of individuals of size: us versus them. The us versus them dichotomy eliminates the possibility of sharing an ethos, a dwelling place, wherein both social groups (e.g. obese or non-obese) are not allowed equal passing in the public and private spheres (Black, 2003; Scoblic, 2008). Furthermore, this dichotomy allows for weight discourse to unfold in an intrinsic matter; one where mainstream society (e.g. us) is pitted against people of size (e.g. them.) The perception of the difference between individuals of size and everyone else constitutes the problem rather than the realization that we should question such a division instated by a culture that champions human rights and the democratic ideal. 
To further reiterate the us versus them dichotomy as it relates to the topic, we can look at the rhetoric of the fat rights organizations. For example, one of the objectives of NAAFA is to create a social environment where people of size would be accepted without fear of being ridiculed or mocked (Fletcher, 2009). However this environment seems to only exist online, thereby allocating only one medium where individuals of size can expect their voice to be heard. NAAFA calls for social change on a grandiose scale, yet we do not see this message permeating the mainstream media. For example, personalities like Al Roker or Star Jones are lauded for gastric bypass surgery on television, in popular magazines, etc. yet the societal size acceptance and human rights initiatives associated with fat rights ideologies are rarely addressed. As we know, alternative media sources usually display basic principles applied to the public awareness, promulgation, and petition of a given social movement, but at some point the message should also reach the ears of the general public (Bowers, Ochs & Jensen, 1993).

With the rise of organizations such as NAAFA, ASDAH, and ISAA, obesity has been characterized as a label instated by a capitalistic system concerned mostly with economics and/or medicalization; unfortunately this only assists in reifying the “us versus them” dichotomy because it relies on the frame that weight discourse is a new social movement with what seems to be a small number of actors who congregate online and/or operate within the margins. Indeed, there is a huge industry that benefits from widening the boundaries of the us versus them dichotomy including: weight loss centers, supplement makers, drug companies, physicians, and purveyors of diet books, foods, and programs, yet by framing obesity as a movement where individuals of size should “protest” or “be safe from” the current hegemonic power structure, fat rights organizations seem to support a realm of media (blogs) that implies individuals of size should be otherwise set apart in their media consumption, allotting for their voice to be heard, but only within certain circles.
Containment
All too common within American culture in terms of weight discourse is this idea of us versus them resulting in the containment of individuals of size. We want “them” to lose weight, to go away, to be embarrassed, to hide their bodies, to be shamed publicly; or to at least stay within certain parameters as far as visibility within the media. As Bloodsworth-Lugo & Lugo-Lugo (2005, p. 470) argue: 

“The now pervasive diffusion of U.S. capitalist culture has revealed

an interesting paradox: at the same time that U.S. capital(ism) became

irrepressible, U.S. uncontainability itself became premised on efforts

at containment (of ‘other’ people, countries, economies). Instilled in

Americans was the illusion of an open and global society—a society

that indeed contained the world. In fact, Americans were led to view

the world as being ‘within their grasp.’ With the events of September

11, 2001, however, the illusion of a global ‘American’ nation

was undermined. Responding to disillusionment, the U.S. government

and its citizens began a speedy—and often brutal—process of

shutting out the world.”

This is substantiated within the aforementioned airline policies. Southwest Airlines, United Airlines, and Alaska Airlines all have varying policies, but the general rhetorical theme amongst all three is the allusion to political-correctness when in fact they verge upon suppression and control. 

The underlying message of the included airline policies implies that individuals of size feel the effects of containment in their lives and travel accommodations. Due to similar practices, whether they be public or private, people of size continue to be marginalized, stigmatized, and discriminated against even though approximately 67 percent of the US population is now either overweight or obese; it is widely accepted to discredit the greater part of Western society because of body size/shape (Hellmich, 2007). Consequently, it is becoming increasingly apparent that weight discourses affect the majority, even though the current power structure would lead mainstream society to believe that individuals of size are or should be classified as the other and/or contained.

Conclusion
In realizing that bodies are continually changing and cannot be fixed “as simple objects,” we must recognize that our rhetorical strategies are also shifting and disparate (Butler, 1993). To work towards a discourse of weight that admonishes rhetorical practices of melodrama, containment, and the us versus them dichotomy by various entities involved with the existing obesity conflict, we must consider a route of constructive peace-building and rehumanization. The first step in this process will be to offer a theoretical caveat that is relevant to the above analysis. 
Johan Galtung (1990) has conceptualized and defined three types of violence: direct violence, structural violence, and cultural violence. Direct violence is an actual event that’s sole purpose is to harm or kill individuals or groups (e.g. maiming, siege, sanctions, misery, extermination, genocide, etc.) by way of physical, verbal, or psychological means. An example of direct violence is simply when a person hits another person without warning. To think of the even that takes place, adversaries recollect a certain contextual moment that the violence occurred. As rhetorical scholars it is pertinent to look beyond direct violence as the only type of violence that is relevant to our field, especially when considering more nuanced topics such as violence associated with weight discourse. 
Galtung’s approach was also characterized by his understanding of structural violence (e.g. a process that is rooted in social and political hierarchies.) Societies and social institutions help to enact structural violence, whereas these sources of may be difficult to identify. Essentially we become blind, desensitized, and acculturated to structural violence. Moreover, structural violence imposes conditions which put people at risk for negative consequences resulting in exploitation, marginalization, etc. In the long run, structural violence results in such detrimental repercussions like unemployment, mental illness, suicide, crime, disease, malnutrition and poor health. I argue that one specific example of structural violence is obesity discrimination (as evidenced by the above analysis.) Because the media as well as medical institutions in the US posit that obesity is a “disease” we find that individuals of size are stigmatized and forced to cope with their weight whether it be at the airport or in other social situations.

To continue, the third type of violence that Galtung identified is cultural violence. Because culture is slow to change we see cultural violence as permanent and fluid; whereas various elements of culture violence can be used to legitimize violence in its direct and/or structural forms. Galtung recognized seven examples of cultural violence: religion, art, ideology, language, formal science, empirical science, and cosmology (e.g. what is “normal.”) Cultural violence allows individuals or groups to blame direct and structural violence on the aforementioned seven examples. For instance, in the case of weight discourse, it might be understood that Puritanical notions of gluttony, the common prevalence that thin individuals are more aesthetically pleasing, that fat = deviant, that weight labels such as obese and fat are appropriate words to use, that the BMI is an accurate measure of size/shape, and because it is normally accepted that most people do not want to become overweight/obese, obesity discrimination is legitimized in US culture (e.g. by the airline policies, the fat-o-sphere, and fat acceptance organizations.) Structural and cultural violence established by various institutions within US culture promote the eradication of obesity by condemning it as an unsavory disease that must be dispelled and/or cured because it is unhealthy-- thereby paralleling Galtung’s framework.
So how can the Galtungian conceptualizations of cultural violence and structural violence be applied when addressing melodrama, containment, and the us versus them dichotomy that is evident in current weight discourse? We must consider them practices that only serve to reify the ideology of obesity discrimination, marginalization, and stigmatization, and should further investigate them within our discipline. In an effort towards rehumanization, we must diligently consider the field of rhetoric as a platform for social justice, because, ultimately, rhetoric retains a monumental role in social movement invention and social change (Black, 2003). 

When speaking of peace, as Johan Galtung (1969) explained: “the means should justify the ends” (e.g. peace should be achieved by peaceful means.) With this realization, we as a society can begin to challenge the status quo associated with the invasiveness of weight discourse by way of his framework and as rhetorical scholars we might also illuminate further the relationships between theory and practice in our daily lives, lived experiences, and conversations. To promote social change, a rhetorical scholar must take the tools that she/he has been provided and utilize them in a manner that will uphold the discipline as a field that rails against thought without action or theoretical achievement without empathy (Burke, 1950; Galtung, 1990; Gorsevski, 2004; Kinney & Miller, 2005). In considering the ramifications of melodrama, containment, and the “us versus them” dichotomy within contemporary weight discourses, the rehumanization of individuals of size can be supported if we continue to strive for the rhetorical means to persuade others to seek out and alter difficult truths such as the disparaging treatment of individuals of size particularly when the rights of additional groups (e.g. handicapped individuals, children, etc.) are respected in the travel industry.
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APPENDIX A
Southwest Airlines Policy

“Customers who are unable to lower both armrests and/or who compromise any portion of adjacent seating should proactively book the number of seats needed prior to travel. The armrest is considered to be the definitive boundary between seats and measures 17 inches in width. This purchase serves as a notification of a special seating need and allows us to process a refund of the additional seating cost after travel (provided the flight doesn’t oversell). Most importantly, it ensures that all onboard have access to safe and comfortable seating” (Southwest Airlines, 2009).
United Airlines Policy

“For the comfort and well-being of all customers aboard United flights, we have aligned with other major airlines' seating policies relating to passengers who: 

· are unable to fit into a single seat in the ticketed cabin; 

· are unable to properly buckle the seatbelt using a single seatbelt extender; and/or 

· are unable to put the seat's armrests down when seated. 

If unused seats are available on the ticketed United or United Express flight, then a customer meeting any of the above criteria will be re-accommodated next to an empty seat. If no unused seats are available on the ticketed flight, then the customer must either purchase an upgrade to a cabin with available seats that address the above-listed scenarios, or change his or her ticket to the next available flight and purchase a second seat in addition to the one already purchased. If a customer meeting any of the above-listed criteria cannot be accommodated next to an empty seat and chooses not to upgrade or change flights and purchase a ticket for an additional seat, he or she will not be permitted to board the flight.
Please understand that we care a great deal about all of our customers' well-being, and we have implemented this policy to help ensure that everyone's travel experiences with United are comfortable and pleasant” (United Airlines, 2009).

Alaska Airlines Policy

“Alaska Airlines [has] a Second Seat Policy for customers requiring additional seat space for many years. Consistently full flights have brought to light the need to re-emphasize this seating policy. We hope the information provided is helpful for your future travel. Alaska Airlines requires the purchase of an additional seat for any customer who cannot comfortably fit within one seat with the armrests in the down position. Alaska Airlines [is] unable to guarantee travel for those who require additional seat space on a given flight unless a second seat is purchased in advance” (Alaska Airlines, 2009).
NAAFA Vision/Mission

“Founded in 1969, the National Association to Advance Fat Acceptance (NAAFA) is a non-profit, all volunteer, civil rights organization dedicated to protecting the rights and improving the quality of life for fat people. NAAFA works to eliminate discrimination based on body size and provide fat people with the tools for self-empowerment through advocacy, public education, and support. Our Vision: A society in which people of every size are accepted with dignity and equality in all aspects of life. Our Mission: To eliminate discrimination based on body size and provide fat people with the tools for self-empowerment though public education, advocacy, and support. Our Promise: NAAFA will be a powerful force for positive social change. Using our collec​tive will, talents and resources, we will improve the world — not just for fat people, but for everyone.

We Come in All Sizes…Understand it. Support it. Accept it” (NAAFA, 2009)

ISAA Mission/Purpose

The mission of the ISAA is to promote size acceptance and fight size discrimination throughout the world by means of advocacy and visible, lawful actions. ISAA's primary purpose is to end the most common form of size discrimination and bigotry--that against fat children and adults; ISAA will strive to defend the human rights of members affected by other forms of size discrimination as well. ISAA defines size discrimination as any action which places people at a disadvantage simply because of their size. ISAA defines size discrimination as acceptance of self and others without regard to weight or body size” (ISAA, 2009).

ASDAH Mission/Goals

“The ASDAH is an international professional organization composed of individual members who are committed to the principles of Health At Every Size (HAES) .The mission of the ASDAH is to promote education, research, and the provision of services which enhance health and well-being, and which are free from weight-based assumptions and weight discrimination. Long Term Goals:
1. To develop a forum for discussion, support, and continuing education for professionals who endorse the HAES philosophy. 2. To provide information, education, and resources to professionals who are interested in the HAES approach, or who are considering using the HAES approach in their work. 3. To promote acceptance of, and respect for, size diversity, and to address cultural and societal issues related to body size and health. 4. To facilitate access to quality health care for every individual, regardless of their body size or shape. 5. To develop and maintain a website, e-group and other appropriate on-line resources for on-going communication between ASDAH members. 6. To develop a Speaker's Bureau to represent the HAES approach in educational, medical, political, legislative, research, and other appropriate venues. 7. To identify qualified HAES representatives to inform, educate, and respond to medical professionals, obesity/weight researchers and the media. 8. To develop and make available resources for implementing HAES in health, fitness, and related industries. 9. To develop and maintain resources for review and analysis of health and weight-related research, in order to encourage scientific literacy and accurate reporting of scientific news. 10. To organize a self-supporting annual conference for ASDAH members and supporters to further the mission and goals of the organization. 11. To provide policy makers with information and educational resources about the HAES approach, and to support public policies that advance the philosophy and goals of HAES” (ASDAH, 2009)
� Melodrama utilizes multiple appeals to complicate and transform public issues, it constitutes the


special conflicts produced by public situations: specific groups fight to compel a community or nation to adopt a program or pattern of life (Schwarze, 2006).


� Containment refers to the social practice and subsequent ideologies associated with bodies treated with suspicion, being rendered as “un-American” or having “anti-family values”, and “othered” within contemporary US society (e.g. terrorists, homosexuals, persons of size, other marginalized individuals, etc.) ( Bloodsworth-Lugo & Lugo-Lugo, 2005).


� The us versus them dichotomy is a common rhetorical strategy utilized as an intent signal where a given audience is expected to see two "sides" to a given argument; with one side being in some way inferior or denigrated. Many rhetorics employ this technique: name calling, touting how great it is to "belong," using one-sided testimonials, and emphasizing being on the “right” side of the competition are all utilized (Scoblic, 2008).


� Specifically, Southwest has had such a policy for 29 of their 38 years of operation but recently have become “more vigilant regarding the additional [seat] purchase when [they] began seeing an increase in the number of valid complaints from passengers who traveled without full access to the seat purchased because a large customer infringed upon the adjacent seating space.” (http://www.southwest.com/travel_center, 2010)





